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Offering Hits Penney’s Shares

By VICKI M. YOUNG

SHARES OF J.C. Penney Co. Inc.
hit a new 13-year low on Friday
as investors digested its second-
ary stock offering of up to 96.6
million shares and wondered
about its turnaround strategy.

The stock closed at $9.05
Friday, falling 13.2 percent, al-
though the shares fell further
in early after-market trading to
$8.97. Shares of Penney’s had
fallen even lower to $8.85 in in-
traday trading.

Friday’s sell off was the reflec-
tion in part of the unhappiness of
some investors over a 30 percent
dilution rate as a result of the
secondary offering. The company
priced the shares Friday at $9.65
each. The offering is expected
to close on Tuesday. The offer
is for 84 million shares, with
its sole underwriter Goldman
Sachs having an option to pick
up another 12.6 million shares.
Rumblings surrounded Penney’s
last week that it was seeking to
raise around $1 billion in cash
to shore up its balance sheet. At
$9.65 a share, the offering would
raise up to $932 million if all the
shares are taken up.

There was also some backlash
Friday against Penney’s chief exec-
utive officer Myron ‘“Mike” Ullman
3rd, who was said to have told a
small group of investors at a meet-
ing Wednesday that the company
wouldn’t need to raise additional
capital until the end of the year.

A Penney’s spokeswoman re-
portedly denied that Ullman ever
said that at the meeting.

In the case at Penney’s, what
might have also garnered the
ire of investors was a filing with
the Securities and Exchange
Commission on Thursday by the
company’s general counsel and
secretary, Jan Dhillon.

In the filing, which updated
the company’s business in a
preliminary prospectus sup-
plement connected with the
secondary offering, the com-
pany said it is “pleased with its
progress thus far in the com-
pany’s turnaround efforts and
the traction its initiatives are
starting to achieve. Moreover,
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the company said it is starting
to see greater predictability in
its performance across many
areas. The company continues
to be encouraged by improve-
ments in purchase conversion
both in store and on jcp.com,
primarily due to being back in
stock in key items and sizes the
customer expects to find at J.C.
Penney. Overall sales on jcp.
com continue to trend double
digits ahead of last year. The
company still anticipates it will
experience positive comparable
store sales trends coming out of
the third quarter and through-
out the fourth quarter of 2013.”

The company’s business up-
date also said: “Given the com-
pany’s current cash position,
along with the undrawn portion
of its credit facility, and not tak-
ing into account the net pro-
ceeds of this offering, the com-
pany currently expects to end
the year with approximately $1.3
billion in overall liquidity.”

Penney’s said in August when
it posted second-quarter earn-
ings that it expected to end the
year with $1.5 billion in overall
liquidity.

Given the $1.3 billion projec-
tion stated in the regulatory filing
by Dhillon, that raised the possi-
bility that Penney’s cash-burn rate
might be higher than expected.

Paul Lejuez, senior analyst at
Wells Fargo, on Friday lowered
his stock valuation to $4 to $5 a
share, the second time he low-
ered the valuation in as many
days. He lowered the share-
price target to $6 to $7 from $10
to $11 on Thursday, before the
announcement of the secondary
public offering.

Lejuez also emphasized:
“Our bearish call was never
about bankruptey.”

The analyst said that with the
additional capital raised from
the offering, “we believe the
company would be able to fund
its working capital and capi-
tal expenditures through 2014.
While some may view this as a
‘lifeline,” we never viewed bank-
ruptcy as the primary concern
for the stock (and still don’t). We
assume liquidity would be there
in one form or another when
they need it.”

Lipman’s Agency Files Chapter 7

NEW YORK — David Lipman’s ad-
vertising agency, Lipman, has filed
a voluntary Chapter 7 petition in
Manhattan bankruptcy court.

The petition, under Lipman
Operating LLC, was filed Tuesday,
and involved four related entities.
Those entities include parent
company Revolate Holdings Inc.
and the three Lipman Archetypes
Holding divisions.

A Chapter 7 filing under fed-
eral bankruptey code provides
for the liquidation of the com-
pany that has filed. The proceeds
of the sale of a debtor’s nonex-
empt property is distributed to
satisfy claims of creditors. In the
Lipman filing, the debtor has in-
dicated that following the sale of
nonexempt property and the pay-
ment of administrative expenses,
there will be nothing left to pay

unsecured creditors. Unsecured
creditors are those who extend
credit based on a promise to pay.

Lipman, the chief creative
officer of his firm, said, “I'm in
mourning right now. I fought for
four months to try to get these
bills paid. It consumed every
minute of my days and nights, to
try to make this happen, and in
the end it didn’t happen. All that
mattered to me during these last
four months was to make sure
people got paid. My heart goes
out for all the people who got
hurt, to my employees, my clients
and my investors.

“This business has been in my
family for three decades. I have
to live with this. It’s now about
picking up the pieces and trying
to help those that got hurt along
the way,” he added.

Revolate’s chairman, Gregory
Rayburn, the turnaround expert
who was brought in midsummer
to restructure operations, could
not be reached for comment.

The creative agency Lipman
shuttered its doors two weeks ago.

The creditor matrix in the
bankruptey court filing includes
brands (Seven For All Mankind,
Christian Dior Couture, Fendi
Adele S.R.L., HMX LLC, Stuart
Weitzman); talent and service
agencies (Billy Farrell Agency,
Entourage Model and Talent
Agency, Ford Models Inc., Milk
Studios LLC) and media firms
(Brides and Brides.com, Elle.
com, Hearst Communications
Inc., Wall Street Journal). It also
included Lipman, Rayburn and
Andrew Spellman, chief execu-
tive officer of Revolate. — V.M.Y.

Harvey Nichols Eyeing Cartwright

By JULIA NEEL

LONDON — Could ex-Burberry
chief financial officer Stacey
Cartwright be in line to succeed
Joseph Wan as chief executive of-
ficer of Harvey Nichols?

Industry sources here said
Cartwright, who left Burberry
in July, is the front-runner for
the Harvey Nicks role, and that
a new ceo for the department
store will be named in the com-
ing weeks.

Cartwright is well known
in the industry for her charm,

smarts, and experience building
a brand on an international scale.
During a Burberry conference
call in April, she said that she
planned to take some time off,
and was looking to move on to “a
consumer-facing chief executive
role in 2014. But I'm in no rush to
commit, and it will be at the end
of the year at the earliest.”

Wan denied that an appoint-
ment had been made.

He took over as the store’s ceo
in 1992, shortly after it was ac-
quired by the Hong Kong-based
Dickson Concepts. He helmed the
store throughout its Nineties hey-

day, and helped to take it public
on the London Stock Exchange in
1996. It was subsequently delisted
in 2003, and is wholly owned by
Dickson Concepts.

Wan oversaw the brand’s ex-
pansion into catering, namely
the launch of its fifth-floor food
hall and restaurant and the Oxo
Tower restaurant, bar and bras-
serie on London’s South Bank.
He also directed the retailer’s
expansion into more U.K. cit-
ies, Saudi Arabia, Hong Kong,
Ireland, Indonesia and Turkey.
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A new era could be dawning at Louis Vuitton — and at Marc
Jacobs International. Page 1

France is banking on the Made in France label to restore
pride to its ailing national industry. Page 1

Kenneth Cole will be hitting college campuses this fall
promoting his new book, “This Is a Kenneth Cole Production,”
which looks back at his brand’s 30-year journey. Page 3

The retrospective “Virgule, etc...in the Footsteps of Roger
Vivier” exhibition opens Wednesday in the Saut du Loup
section of the Palais de Tokyo in Paris. Page 3

Karen Harvey Consulting Group has bolstered its team by
naming Michael Bowes and Caroline Pill to posts in New York
and London, respectively. Page 3

Jean Patou is about to swing back into fashion, according
to the label’s vice president, Bruno Cottard. Page 12

Kanye West has had his share of run-ins with paparazzi lately,
but on Sunday, he briefly joined the pack of photographers
snapping front-row guests at the Givenchy show. Page 12

Bulova Corp. is revamping its 52-year-old Caravelle
collection to appeal to a younger, hipper crowd. Page 13

Digital guru Oliver Walsh is looking to raise Aritzia’s profile
as the Canadian chain’s first chief marketing officer. Page 14

Elie Saab has teamed up with the French writer Janie
Samet for an Assouline-published book. Page 14

Nobel Peace Prize winner Muhammad Yunus on Thursday
at the Stephen Weiss Studio talked up Glasgow Caledonian
University’s satellite New York office. Page 15

Bloomingdale’s sold an estimated $45,000 to $50,000 of
the new Tory Burch fragrance — the designer’s debut scent
— during its first day on counter. Page 15

EYE: WWD went off the runways and onto the streets and
sidewalks for the best looks from Paris Fashion Week.
For more, see WWD.com.
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